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Component 1
Television and Promoting Media
(1 Hour 45 Minutes)

70 Marks
9 Questions

Section A

Television:
‘Vigil" and ‘The Avengers’

Section B
Promoting Media:

‘The Lego Movie’

Component 2

Music and News
(1 Hour 15 Minutes)
70 Marks
10 Questions

SectionA .. dF'
Music: fov
Study two music videos;

‘Mojo’ magazine MGC)O

Section B:
Newspapers: ||:|§J
‘The Observer’

The Observer

Component 3
Creating Media
30% of your grade

Completion of brief set by exam
board. This will be completed in
HT5 and HT6 of Year 10.




ig Idea: 2
“We buy things %

we don’t need
with money we
don’t have

What are we learning? g~

This half term we will be
studying the music industry

We will study MOJO magazine
—an in depth study of an article
and front cover.

We will explore industry,
audience, media language and
representation

We will practice comparing
magazine front covers from
different music genres.

Leatning Journey:
Year 10 Music Videos

N

) Introduction to magazines

) Historical context of MOJO

) In depth study — article

) Representation of artists

) Audience perception

) Representation of genre
7) Industry

) Regulation

) Targeting audiences

0)Audience engagement

1)Comparing music magazines

GS IN
KEY OF GENIUS

STEVIE
WONDER |

“1LET MY CREATIVITY R
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Magazine Conventions

Masthead: Bold, white, sans-serif font; consistent branding that
appeals to loyal readers.

Main Image: Close-up or mid-shot of iconic music artists, often with
direct address to create personal connection.

Cover Lines: References to classic or contemporary music, often

showcasing depth and exclusivity (e.g., "Inside the world of [Artist]").

Colour Scheme: Sophisticated and classic (blacks, whites, golds),
reflecting the magazine's focus on heritage and quality music.

Typography: Mix of modern and vintage fonts to balance retro and
contemporary music culture.

INGWOES | THE YARDBIRDS | SCOTT WALKER
BT ‘ | RAVE ON AT 60 “JEKYLL AND HYDE"
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CROWDED HOUSE 10
FLEEIWODD MAC

GLANS GREAT
REREL

“THE CHADS
OF YouTH!™
PSYCHIC SYNTH
ASSASSINS!

1 KNOW WHAT
DARKNESS 15"

BURK ROCK NON-STOP

CURTIS
MAYFIELD
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Target Audience:

Demographic: Middle-aged
(30-50+), ABC1
socioeconomic group,
predominantly male.

Key Media Language Techniques:

Representation

Use of iconic artists to signify the magazine's credibility.

High production values (e.g., glossy finish, high-quality photography).

Celebrates authenticity and
musical talent over superficial
celebrity.

Psychographics: "Reformers'
who value quality,
authenticity, and expert
curation in music.

Taglines emphasizing in-depth coverage (e.g., "The music you love").

Focus on male-dominated rock
culture but increasingly includes
diverse genres and genders.

Media Industries

Ownership and production: Published by Bauer Media Group, a
major European multimedia company. Known for producing niche,
high-quality magazines (e.g., Kerrang! and Empire).

Artists are often represented as
legendary, authentic, and
passionate, reflecting Mojo’s
niche audience values.

Appeal:

*Niche focus on classic and
alternative music.

*Exclusive interviews and in-
depth articles attract fans
who prefer substance over
trendiness.

Revenue Streams:

Print Sales: Subscription-based model with a loyal readership.
Advertising: Premium brands, especially those associated with
lifestyle and music.

Digital Extensions: Website, social media, and app to adapt to the
modern media landscape.

Mojo appeals to an older
demographic (30-50+), often
male, who value classic rock and
alternative music.

Audiences see themselves as
serious music enthusiasts,

rejecting mainstream, disposable

pop culture

Challenges in Audience
Engagement:

*Declining print readership
due to digital media
competition.

*Adapting content for
younger, digital-savvy
audiences while retaining
core values.




